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Marketing 
Compliance

An important step when partnering with 
Affirm involves complying with certain 
marketing requirements.

In the linked course, we’ll talk about why 
marketing compliance is important, how to 
comply with the various regulations, and 
provide you with the necessary resources 
to guide you on your marketing journey. 
Please complete this module before 
proceeding to our compliance guides and 
the best practices!

● Please see Affirm’s Marketing & Compliance guidelines here.
● All marketing messaging must have appropriate disclaimers 

associated with the financing program, which can be found 
here.

● Any marketing material that is public facing must be 
submitted, reviewed, and approved by the Affirm Marketing 
Compliance team. Please send materials to 
merchanthelp@affirm.com for review. Learn more here. 

https://affirm-marketing-and-compliance-us.netlify.app/#/
https://businesshub.affirm.com/hc/en-us/articles/5997808392724-Getting-Started-With-Affirm-Compliance-and-Guidelines
https://businesshub.affirm.com/hc/en-us/articles/5997808392724-Getting-Started-With-Affirm-Compliance-and-Guidelines#h_01G2306BXYBWXKF0WTHW2T7V4V
https://businesshub.affirm.com/hc/en-us/articles/6402545332628-Submitting-Custom-Marketing-Assets-to-Affirm
https://affirm-marketing-and-compliance-us.netlify.app/#/
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In-store Merchandising
Display Affirm strategically throughout your store to fast-track conversion.
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Awareness 
Collateral
Convert customers in-store by driving 
awareness to the ability to 
pay-over-time with Affirm, giving them 
simple instructions to get started right 
from their smartphone.



A-frame sign Window clingStanchion sign
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Consideratio
n Collateral
POS marketing will signal to the 
customer and associate that they can 
pay at their own pace when they are 
deciding how they will pay.
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Intent 
Collateral
As Low As (ALA) messaging on the 
price tag or spec sheet will 
increase conversion when a 
customer is considering their 
intent to purchase.
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Consider sales cards for 
teams to help customers  
learn more about how 
Affirm works.

Intent 
Collatera l



POS Collateral 04



POS marketing will signal to the 
customer and associate that they can 
pay at their own pace when they are 
deciding how they will pay.

POS 
Collateral
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Because we offer financial products, 
there are a lot of rules around what you 
can say, can’t say, and have to say when 
you talk about Affirm. Read these 
guides to learn the nitty-gritty details 
around using Affirm in your marketing

Please review the Affirm Marketing 
Compliance Guides here for more 
information.

Recommended 
Messaging

1. Affirm US Adaptive Checkout Marketing Compliance 
Guide

2. Affirm US Pay in 4 Marketing Compliance Guide
3. Affirm US Installments Marketing Compliance Guide
4. Affirm Marketing Overview

https://businesshub.affirm.com/hc/en-us/articles/10653174159636-Affirm-Marketing-Compliance-Guides
https://businesshub.affirm.com/hc/article_attachments/26853591126036
https://businesshub.affirm.com/hc/article_attachments/26853591126036
https://businesshub.affirm.com/hc/article_attachments/26853576514964
https://businesshub.affirm.com/hc/article_attachments/26853591149588
https://businesshub.affirm.com/hc/en-us/categories/4411551384852-Marketing

